RUSTENBURG LOCAL MUNICIPALITY
OUTDOOR ADVERTISING BY-LAWS

The Municipal Manager of Rustenburg Local Municipality hereby publishes the reviewed
Rustenburg Local Municipality Outdoor Advertising By-Laws, in terms of Section 13(a) of the
Local Government Municipal Systems Act, no. 32 of 2000, which is to be known as Rustenburg

Local Municipality Outdoor Advertising By-Laws, 2018 as approved by its CouncilMunicipality.

This By-Laws repeals the Rustenburg Local Municipality Outdoor Advertising By-Laws of 1998.

PREAMBLE

The quality of a lived experience of any person in an area depends on the visual, environmental, social
and safety characteristics of that place. Tourism and economic development demand that visitors be
provided with knowledge, directions and information of key sights and places that provide necessary
services. This requires that adequate information on directions to places of interest be displayed
appropriately, be easy to use and not detract from the safety of users and the aesthetics of the
environment.

Control and management of outdoor advertisesments, marketing products and other visual media is key
to the sustainability of the environment, cleanliness, legal compliance and safety of residents and
businesses. Municipalities are tasked with the function of managing outdoor advertisements, billboards

and other media, to ensure that targeted users are protected always.

Municipal Manager/ Acting Municipal Manager

Date:



TABLE OF CONTENTS

Contents

PART 1: FRAMEWORK ..ottt st st s be et ettt e saeseenbe e 42
O I T 1 ) o g SRRSOt 42
2. Application of theSe BY-LAWS.........cccoiiiiriririeirieerieese ettt st s 132
3. Regulatory requirements for all applications for Outdoor Advertising Signs...........c........ 132
PART 2:  APPLICATIONS PROCEDURES FOR APPROVAL .....ccoceimiieiinieineeseneesee e 142
4,  Pre- Conditions for all Outdoor adVvertiSEMENTS..........cccoceereeeeeeeeieee ettt 142
5. ApPlcations REQUITEIMENTS .....c..c.euiiirieieeeiririeiesisteee ettt st et s e sesenes 142

6. Publication of Notices in respect of specific classes of outdoor advertising signs prior to

APPTOVAL ..ttt h e bbb bbbt b b et b et h et bbbt b et et e e b e ns 152
7. Approval for amendment of already exXiSting SIgNS ........cccoereirieireinneere e 162
8.  Provisions for maintenance, upkeep, upgrade or re-erection of Signs .........cccccevveevreneeens 172

PART 3: PROVISIONS APPLICABLE TO ALL WHO MANAGE OR PRODUCE OUTDOOR

ADVERTISEMENTS ...ttt sttt b e bbb sae st ea et e b e b enbenbesseas 182
9. AMENILY QN DECENCY ...vouevinieiiiieiieieieiesie ettt st sttt b ettt be b et ba e e s ssens 182
10. ST LY ettt ettt b et b bttt b et et et be b s ae s e eberetens 182
11.  Size of signs and CoNCISENESS O MESSAGES .......cueuereruereuiririerereiieerereerierereeeressesesesesssesenesees 192
12. Design and CONSTIUCTION ......oouiiiiieiiieieieieese ettt 202
13. ATEAS OF CONTIOL ...ttt ettt et et et seese e e s e s e s e seseaneas 212
14, TYPE OF LANGSCAPE ....cuecieeeiiiteeeietet ettt sttt sttt nee s 232
15. Responsibilities of contractors in the use of certain materials..........ccoccooeiviennincnenns 232
16.  Placement or Positioning of Outdoor AdVertiSing Signs.........ccccevveeirerereirerieeeeneneenes 232
17. Electrical INSTallatioNS.........cocvveieieieieeerees ettt st nra e neas 252
18. Hluminated Outdoor AdVErtiSING SIGNS.......c.ceirirrereirreeerseeee e 252
PART 4: EXEMPTIONS, EXCLUSIONS AND WITHDRAWALS .......ccoooiiiireenieineneeneene 272
20. Positioning of Advertising Signs: Exemptions and Prohibited Placements..................... 272
21.  Damage to municipal property, public infrastructure installations and flora................. 282



22.  Exempt Advertisements and OULdOOr SIGNS.........covuveieierieriiemieiiererereresersesesesesescsesees 292

23.  Prohibited Outdoor AAVErtiSiNg SIgNS.........ceeirrieueiriririeerereeieereserie et eeseeees 292
PART 5: REGULATORY PROVISIONS AND ENFORCEMENT PROCEDURES................ 312
24.  ACCESS t0 DUSINESS PIeIMISES.....c.viviveiiiiiiriiit e 312
25. INSPECLIONS ...ttt ettt b et b et ea ettt e e e b et ebe st enenan 322
26. OFFBINCES ..ttt sttt ettt s b et st e e e b et e bbbt b e et e b e s e b e st ebenseseseseebenetns 322
27. SEIVING OF NOTICES. ...ttt sttt 332
28.  Amendments, Withdrawals and/or Termination of approval/s...........ccccocevireinevinninncne 342
29. Removal and storage of all categories of Outdoor Advertising Signs.........cccccveeveennene 352
30. Costs of removal and storage of offending SIgNS .........ccoeieenenieine e 362
31. (e oL LT 372
32.  Appeal and Complaints ProCEAUIES..........civeiriiririrereerereee et 382
33. CoNFlict RESOIULION PFOCESSES .....veeveiveireeteetietectieeeeeeeteeteeteeteeteeteeteeseessesssesessesseesesseereereeseens 382
34. Transitional ArTaANgEMENTS.......covvueeriiririeeeeririreerereeesee sttt st e seesessesenenessssesenns 382
35, RePEaAI OF BY-LAWS ..ottt bbbt 392
36. SNONE THEIE vttt ettt ettt ettt et et e et e et e eteetsebeessessasensenseesesaeetesteeteereens 402
ANNEXURES ...ttt ettt b et b s bt e bt e bt e at e st et e b e benbesbesbessesseseens 412
SCHEDULE A: APPLICATION FORM ....oiiiiitiiiitietetetete ettt sttt sttt s 422
SCHEDULE B: CLASSES (TYPES) OF SIGNS AND DISPLAY PROCEDURES...........cccccccu.... 482
SCHEDULE C: FEES, TARIFFS AND FINES.......coi ittt 532
SCHEDULE D: COMPOSITION OF THE BUSINESS REGULATIONS COMMITTEE............... 562



PART 1: FRAMEWORK
1. Definitions

In these By-Laws, the following terms, words or expression shall hold the meaning assigned
to it unless the context indicates otherwise:

“advertisement” means a representation of a product, message, announcement in the form of
alogo, picture, image, sign, art, figure, drawing, fliers, posters, lighting and any other designed
graphic medium that is displayed on private property, municipal, regional, provincial or
national roads and reserves within the jurisdiction of the city/eeunciimunicipality; and
viewed in a public space, to inform readers or the public of a product, entertainment event,
message, business, enterprise, facility, person, headline news, activities related to public benefit
projects, religious, educational, social, health, safety, security and government meetings; that

is subject to the provisions of all applicable regulations, By-Laws and other legislation;

“advertising sign” means an object that is used to depict an advertisement as defined above
that is in the form of a structure, device, object, screen; affixed to a wall or fence; freestanding
or in a fixed position; billboards, any device that is a three-dimensional depiction of a product;
that is displayed on private property, municipal, regional, provincial or national roads and
reserves; and viewed in a public place, that is subject to the provisions of all applicable

regulations, By-Laws and other legislation;

“advertising” means the act or process of displaying an advertisement;

“advertise” means announce, broadcast, publicise, promote, market, present, make public,
spread or inform

“approval (written)” means approval presented in writing by the Municipal Manager for the
purposes of this By-Laws

“advertisement frame” means such frame as specified, and which is to be affixed to a
lamppost to secure and display an advertising sign

“advertising sign” means outdoor advertising signs, Placards, boards, notices or posters
displayed outdoors in advertising frames affixed to a lamppost wholly or partially

“advertising device” means any physical device used to display an advertisement, or which
is a model of an advertised product



“advertising hoarding” means a screen, fence, wall, other structure in a fixed position to be
used, or intended to be used, for posting, displaying or exhibiting any advertisement

“advertising structure” means any physical device used to display an advertisement, or
which is an advertisement

“Municipal Manager” means a Municipal Manager as appointed from time to time; or
anyone employed by the eouncitmunicipality with the appropriate delegated authority

“affix” means includes to paint onto, attach, fasten, stick or glue

“animation” means a process whereby an advertisement visibility or message is enhanced by
means of moving units, flashing lights, simulation of motion or similar effects

““aerial signs” means a sign in the form of an air balloon or a sign which the Rustenburg Local
Municipality has authorised to be exhibited or displayed in the air by means of balloons, search
lights, aeroplanes or any similar device or machine or method over any part of the area under
the jurisdiction of the municipality

“aerial road” means a road which, in the opinion of the municipality, functions as a main
carrier of traffic within an urban area

“backlight unit (backlit)” means an advertising structure which house illumination in a box
to throw light through translucent advertising printed on plastic to heavy duty paper for a higher
visibility and extended night viewing

“balcony” means a platform projecting from a wall, enclosed by a railing, balustrade or similar
structure supported by columns or cantilevered out and accessible from an upper-floor door
to window

“banner” means a piece of cloth or similar material on which an advertisement is displayed
in such a manner that it is legible in windless conditions; and; is attached to one or more ropes,
poles or a flagstaff that projects vertically, horizontally or at any angle from the building or
structure to which it is attached or is attached to a building or other structure, but excludes a
banner carried as part of a procession

“basic landscape sensitivity” means indicates the visual or aesthetic sensitivity of the
landscape about outdoor advertisements and design in terms of three basic landscape types,
which are, in order of sensitivity, natural, rural and urban landscapes

“billboard” means any screen or board larger than 4,5m?, supported by a free-standing
structure, which is to be used or intended to be used or intended to be used for posting,
displaying or exhibiting an advertisement and which is also commonly known as an advertising
hoarding. The main function of a billboard is to advertise non-locality bound products,
activities or services

“bit” means a basic unit for measuring the length of advertising messages and may consist of
letters, digits, symbols, characters, logos, graphics, illustrations, acronyms or abbreviations.
For the purposes of this By-Laws bit values shall be measured as follows:



Words: “a”, “an”, “the”, “than”, “and”, 0.25 bit
Words with up to and including eight letters 1.0 bit
Words of more than eight letters 2.0 bit
Numbers of up to and including four digits 0.5 bit
Numbers of five to ten digits 1.0 bit
Symbols, characters, acronyms or abbreviations 0.5 bit
Logos and graphics 0.5 bit

“blind” means a vertical screen attached to shop windows or verandas in order to keep sun and
rain from shop front and sidewalks, and which may be rolled up when not in use.

“blimp” means a gas-inflated balloon or other object, including any such object capable of
carrying passengers, which is attached or anchored to the ground upon which an advertisement
is displayed

“puilding” means any structure whatsoever with or without walls, having a roof or canopy and
a normal means of ingress and egress under such roof or canopy

“building line” means a building line determined under an applicable town planning scheme
or any other law or document that has the force of law

“building schedule” means a development programme for the construction or renovation of
a building or structure specifying the different phases of the development or renovation and the
type of construction prepared by a person undertaking the activities concerned

“Bus Rapid Transit system” means the public transport system as approved by
CouncHMunicipality;

“bus shelter display” means posters positioned as an integral part of a free standing covered
structure at a bus stop

“clear height” means the vertical distance between the lowest edge of an advertising sign and
the level of the ground, footway or roadway immediately below such sign

“combination sign means a single freestanding structure specially designed to accommodate
and display more than one advertising sign for a location such as a roadside service area,
shopping centre, office park, industrial park and other urban complexes

“composite sign” means a sign linked to a standard background of a specific size similar to a
poster board on which logos or other tourist related information can be attached

“construction site” means a property or portion of a property on which any building or
structure is being, constructed after building plans have been approved in terms of the National



Building Regulations and Building Standards Act, or provisional authorisation has been
granted in terms of Section 7(6) of that Act, or a property or portion of a property on which
any building or portion of a building is to be demolished after a demolition permit has been
issued in terms of the said Act

“copy” means the complete advertising message to be displayed on the advertising structure

“counecHmunicipality” means the Rustenburg Local Municipality or its successor/s in-law or
any officer employed by the CeuneHMunicipality or any committee designated by the
CeuneHMunicipality, acting by a delegated authority vested in him/her or it by the
CewneHMunicipality in connection with the By-Laws

“cut-outs” means letters, packages, figures or mechanical devices attached to the face of an
outdoor sign, which might extend beyond the rectangular area for the greater attention value,
can provide a three-dimensional effect and are also commonly known as add-ons or
embellishments

“depth of a sign” means the vertical distance between the uppermost and lowest edges of such
sign

“directional sign” means a type of guidance sign provided under the South African Road
Traffic Sign System and used to indicate to the road user, the direction to be taken in order that
they may reach their intended destination

“display of a sign” means includes the erection of any structure if such a structure is intended
solely or primarily for the support of such sign; and the expression “to display a sign” shall
have a corresponding meaning

“display period” means the exposure time during which the individual advertising message
is on display

“election” means either National, Provincial or Local Government elections and by-elections
held from time to time

“election material” means advertisement or advertising device which is displayed or in any
way visible and which is used in connection with any parliamentary, provincial or municipal
election or by-election or referendum or any similar event

“erf” means any piece of land registered in a deeds registry as an erf, lot, plot stand or
agricultural holding

“fagade” means the principal front or fronts of a building

“flag” means a piece of cloth or similar material upon which an advertisement is displayed,
and which is attached to a single rope, pole or flagstaff projecting vertically in such a way that
its contents are normally not legible in windless conditions but excludes —

(@) anational flag which does not carry any advertisement in addition to the

(b) design of the flag or flagstaff;

(c) aflag carried as part of a procession; and

(d) aflag which is not displayed on a flagstaff.



“flashing sign” means any illuminated sign with rhythmic, alternating intervals of light and
dark that is visible to the public and meets the requirements of applicable regulations

“flat sign” means any sign which is affixed to or painted directly on a main wall and which at
no point projects more than 250mm in front of the surface of such wall, but does not include a
poster, provided, however, that a poster affixed to main wall shall

“free-way” means a road designated as freeway by means of road traffic sign or legislation

“free-standing sign” means any immobile sign which is not attached to a building or to any
structure or object not intended to be used for the primary purpose of advertising

“gantry” means a freestanding advertising sign that extends over, or suspends across a public
street erected for the sole purpose of displaying an advertisement

“gateway” means a prominent entrance to or exit from an urban area or a specific part of an
urban area consisting of manmade or natural features and creating a strong sense of arrival or
departure

“ground sign” means any sign detached from a building other than an aerial sign

“height of a sign” means the vertical distance between the uppermost and lowest edges of the
sign

“human living environment” means all human settlements such as villages, towns or cities,
which may consist of various components such as residential, employment and recreational
areas and which require environmental management to provide services such as water, public
spaces and waste removal and to protect the quality of the environment

“illuminated” means an advertising structure which has been installed with electrical or other
power to illuminate the message of such a sign

“illuminated sign” means a sign, the continuous or intermittent functioning of which depends
upon it being illuminated

“inflated sign” means A hoarding erecting and maintained by means of air used for posting
or displaying any advertisement

“interested party” means any person who has in terms of these By-Laws applied or submitted
comments or an objection or made representations in respect of any such application

“intersection” means an area embraced within the prolongation of the lateral boundary lines
of two or more public streets, open to vehicular traffic, that join one another at any angle,
whether or not one such public road crosses the other

“locality-bound sign” means a sign displayed on a specific site, premises or building and
which refers to an activity, product, service or attraction located, rendered or provided on the
premises or site or inside that building



“location sign” means a type of guidance sign provided under the South African Road Traffic
Sign System and used to identify places or locations, which either provide reassurance during
a journey

“main roof of a building” means any roof of a building other than the roof of a veranda or
balcony

“main wall of a building” means any external wall of such building, but shall not include a
parapet wall balustrade or railing of a veranda or a balcony

“movable temporary sign” means a mobile, transit sign or advertisement attached to or
displayed on a vehicle, vessel or craft on land, in water or in air

“municipality” means the Rustenburg Local Municipality, includes the GeunettMunicipality
of the Municipality, any duly authorised committee/s or employee/s thereof

“Municipal Systems Act” means the Local Government: Municipal Systems Act, 2000 (Act,
No. 32 of 2000) and any regulations made thereunder

“National Building Regulations and Building Standards Act” means the National Building
Regulations and Building Standards Act, 1977, (Act No. 103 of 1977), and any regulations
made there under

“National Environmental Management Act” means the National Environmental
Management Act, 1998 (Act No. 107 of 1998) and any regulations made there under

“National Road Traffic Act” means the National Road Traffic Act, 1996 (Act No. 93 of
1996), and any regulations made there under;

“new sign” means any sign first displayed after the promulgation of these By-Laws

“on-premises advertising sign” means an advertising sign located on
(@) aproperty other than a public place; or
(b) apublic street and adjacent to a property contemplated in paragraph (a), on which sign
an advertisement is displayed, advertising any business, industry, service, activity or
attraction taking place or public place, Provincial or National Road within the
municipal area of jurisdiction

“owner” means any person in possession of or receiving the rent or profits of such land or
premises of such land or premises from a tenant or occupier thereof, or who would receive such
rent or profits if such and or premises were let, whether on his own account or agent for any
person entitled thereto or interested therein. The word owner

“occupier” means any person occupying or tenant of any property by means of a lease
agreement

“overall height of a sign” means the vertical distance between the uppermost edge of such
sign and the level of the ground, footway or roadway immediately below such sign

“person” means in relation to the display or alteration of or the addition to a sign, or in relation
to the intended or attempted display or alternation of, or additional to a sign, shall include the



person at whose instance such sign is displayed, altered or added to, or at who instance such
sign is intended or attempted to be displayed, altered or added to, as the case may be; and the
person who or whose goods, products, services, activities, property or premises, is or are
referred to in such sign shall be deemed to be such person unless he proves the contrary

“poster” means any placard or similar device attached to some fixed object whereby any
advertisement or notice is publicly displayed

“projecting sign” means any sign which is affixed to a main wall and which at some point
projects more than 250mm in front of the surface of such wall

“public place” means any public place as defined in Section 2 of the Local Government
Ordinance 1939 (Ordinance No 17 of 1939), public place shall include any road, street,
thoroughfare, bridge, overhead bridge, subway, foot pavements, foot path sidewalk, lane,
square, open space, garden, park enclosed space vested in town or Vvillage
eeuneHmunicipality under section 63 of this Ordinance the expression public place
includes roads, place thoroughfare vested in and/or owned by esuredmunicipality

“Public road” means any road, street or thoroughfare or any other place vested in and/or
owned by esunetmunicipality which is commonly used by the public or any section thereof
or to which the public or any such section thereof has a right of access, and includes:

(a) the verge of any such road, street or thoroughfare;

(b) the footpath, sidewalk or similar pedestrian portion of a road reserve;

(c) any bridge, ferry or drift traversed by any such road, street or thoroughfare;

(d) any other work or object belonging to such road, street or thoroughfare, footpath or
sidewalk; and

(e) any premises with or without structures thereon, used or set aside as a public parking
area or public parking place for the parking of motor vehicles whether access or such
a parking area or place is free of charge or not

“pylon sign” means any sign whether stationary or actuated, displayed on or forming and
integral part of a pylon or mast or similar structure other than a building or advertising hoarding

“residential purposes” means the use of a building as a dwelling house, two or more dwelling
units, a hostel, a boarding house, and a residential club

“restricted areas” means any area that is deemed to be sensitive in terms of National,
Provincial and Local legislation that my affect the safety of pedestrians, road reserves, traffic,
natural environment and any other municipal services

“road traffic sign” means any road traffic sign as defined in the Road Traffic Act, No. 93 of
1996, the detailed dimensions and applications of which are controlled by the regulations to
this Act and the South African Road Traffic Signs Manual

“road island” means an area demarcated on a roadway by means of painted lines, stones,

kerbs or other means, with the intention of preventing vehicles from standing
or being operated in that area
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“roadway” means a portion of a public street which is improved, constructed or intended for
vehicular traffic;

“rotating sign” means a sign, which rotates about any axis

“running light” means a portion of a sign in the form of an illuminated strip, the illumination
of which varies periodically in such a way as to convey the impression of a pattern of lights
moving steadily along such strip.

“scaffolding” means a system of interlocking poles and bars used to provide support or access,
or both, to a site for construction purposes as regulated by the South African Bureau of
Standards code of practice (085, entitled The Design, Erection, Use and Inspection of Access
Scaffolding)

“scrolling advertising sign” means an advertising sign which by mechanical means allows
the rotation or changing of advertising faces to display different advertisements on one such
sign

“sign” means any sign, signboard, screen, private lamp, blind or other device by means
whereof any advertisement or notice is publicly displayed

“sky sign” means any sign that is fixed above the roof of a building other than a roof of a
veranda or a balcony and shall include any such sign consisting of a single line of free standing,
individual, cut-out, silhouette letters, symbol or emblems

“spectacular” means a custom-made billboard, which incorporates special effects such as
internal illumination, cut-outs and a three-dimensional representation (advertising industry
vocabulary)

“street” means any street, road or thoroughfare shown on the general plan of a township,
agriculture holding or any other division of land or in respect of which the public have acquired
a perspective or other right of way and which vests in the CeunciMunicipality

“storey” means the space within a building, which is situated between one floor level and the
next floor level above, or if there are no clearly defined storeys, a height of 4,5m

“street furniture advertisement” means an advertisement displayed on any public facility or
structure which is not primarily intended for advertising and includes a seating bench, plant
box, sidewalk litter bin, pole-mounted litter bin, public transport shelter, sidewalk clock,
suburban name sign and a street name and drinking fountain

“street light pole advertising sign” means an advertising sign fixed to or erected on a street
light pole which pole vests in the CeuneitMunicipality or its Municipal Owned Entity

“streetscape” means the visual product of all the features within and adjacent to a public street such
as street furniture, signage and landscaping

“tariff” means the charges as determined from time to time by CeuncitMunicipality in terms
of legislation authorising SewneitMunicipality to determine charges
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“temporary advertisement” means signs and advertisements which are usually displayed on
boards, shop/facility windows, leaflets, posters, banners, balloons, blimps etc., to publicise a
forthcoming event or to advertise a short-term use of the advertisement at a specific site for
periods between three (3) days up to a maximum of twenty-one (21) days

“temporary sign” means a sign not permanently fixed and not intended to remain fixed in one
position

“thickness of a projecting sign” means the horizontal dimension of such sign measured
parallel to the plane of the wall to which such sign is affixed

“third-party advertising sign” means an advertising sign located on a property upon which sign one
or more advertisements are displayed which are not descriptive of any business, industry, service,
activity or attraction situated, taking place or provided on that property

“transit advertising” means vehicular advertising means all advertising on normally moving
vehicles including taxis, buses, trailers trams, vessels, etc.

“tri-vision” means a display embellishment, which through use of a triangular louvre
construction permits the display of three different copy messages in a predetermined sequence

“urban design” means the actions of conceiving and managing the special and aesthetic characteristics
of urban space between and around buildings including physical elements that make up the streetscape
and the combined visual effect of building facades and other structures

“vehicular advertising signs” means any advertising sign displayed on a vehicle, purpose
made for advertising or promoting goods, services, events and parked to be stationary at an
approved site for a period longer than 30 (thirty) minutes

“veranda” means a structure with a roof attached to or projecting from the fagade of a building
and supported along its free edge by columns or posts

‘“voter registration” means voter registration conducted by the Independent Electoral Commission
established in terms of section 4 of the Independent Electoral Commission Act, 1993 (Act No. 15 of
1003), for any election

“window signs” means signs, which are permanently painted onto, or attached to the window-
glass of a building

Please Note: Any other word or expression not mentioned above shall have the meaning
assigned to it in the Ordinances, National, Provincial, and Local Government
(Municipal) legislation, policies and/or by-laws that govern, impact on the

implementation of Outdoor Advertising By-Laws.
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Application of this By-Law

(1) TheBy-Law is designed to regulate all permanent or temporary outdoor advertising
media, that is visible or placed on public spaces and buildings, placed on private
properties, barriers, fences, boundary walls and any other medium that is visible to
the public within the area of jurisdiction of the municipality

(2) The By-Law shall apply to all outdoor advertisements, billboards, directional signs
and all other marketing media in the jurisdiction of the Rustenburg Local
Municipality

(3) Any entity or person who wants to erect any sign or form of outdoor advertisement
within the area under the jurisdiction of the Rustenburg Municipality, should
adhere to the requirements set out in these municipality By-Law.

Regulatory requirements for all applications for Outdoor Advertising Signs

(1) Applications must be lodged for all outdoor advertisements and must comply with
all the town planning and land use regulations of the municipality, irrespective of
the type of advertisement, the zoning of the property and the objective of the
advertisement

(2) All applicants must ensure that their outdoor advertisements comply with
provisions of all other applicable municipal By-Laws and regulations; without
exceptions

(3) Inthe event of any conflict between any provision of this by-law and National and
Provincial legislation, standards, policies or guidelines, the National and Provincial

legislation, standards, policies or guidelines shall prevail.
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PART 2:  APPLICATIONS PROCEDURES FOR APPROVAL

4. Pre- Conditions for all Outdoor advertisements

(1) All outdoor advertisements in the municipal area of jurisdiction must have written

approval of the Municipal Manager, unless otherwise exempted in terms of the

provisions of this By-Laws

(2) All outdoor advertisements approved in terms of this By-Laws may not be altered,

removed, defaced, damaged, upgraded, extended or re-erected without written

approval of the Municipal Manager other than change of the advertisement to be

displayed thereon by the owner of the advertisement.

(3) The applicant must request prior written approval of the Municipal Manager,

should there be a need for maintenance, upkeep, upgrade or re-erection

5. Applications Requirements

(1) Applications for approval of outdoor advertisements, must be submitted in the

prescribed form, completed and signed by the owner of the advertisement or by the

owner of the property in which the advertisement will be installed and displayed;

(2) All applications must contain the following supplementary information:

@)

(b)
©
(d)

An approved form, with a written consent of the owner of the advertisement,
or an authorised agent of the building or property on which the advertisement
will be erected

A copy of the title deed of the property

A zoning certificate of the property

Proof of compliance with other applicable National Legislation and other

applicable Municipal By-Laws;

(3) A prescribed fee as determined in the Municipal tariff book of these By- laws.

(4) The area in which the advertisement will be erected, including

@)
(b)
©

O

The locality of the area

The position of the advertisement

The street and group of buildings adjacent to the position of the
advertisement

Indicate the distance from the street, servitudes, road reserves and position

of property boundaries bordering the advertisement

14



(5)

(6)

U]

(e) Indicate the distance of the proposed sign in relation to other
advertisements that have already been erected in the vicinity

The designs, colours and dimensions of the advertisement that include;

@) Acrtistic impressions of the advertisements

(b) Details of measurements of the advertisement

(©) Diagram of the building or property indicating the position of the
advertisement

An Environmental Impact Assessment (EIA) in terms of the Environmental

Conservation Act, for advertising signs that exceed 4.5m?

Any other information which the Municipal Manager deems necessary shall be

submitted in writing

6. Publication of Notices in respect of specific classes of outdoor advertising signs prior
to approval

)

@

©)

*)

®)

(6)

The applicant must lodge an application and arrange for it to be published once in
English and in another official language newspaper circulating in the area in which
the property to which the application relates is situated.

No notice may be published during the period from the middle of December month

to the first week of January of the following year, both dates included.

The applicant must from the date of publication of a notice, display a notice in a

prescribed form in English and one other official language in a place visible to the

public on a street front of the property on which the proposed sign will be erected

The applicant must maintain a notice displayed in terms of paragraph (3) above,

for a period of at least 21 days from the date of the publication of the notice.

A notice contemplated in the sections above must contain a statement —

(a) that details that the application concerned will be open for inspection at an
address specified in the notice for a period of 21 days from the date of
publication of the notice

(b) that any person may within the period specified in paragraph (a), submit
comments or representations, or lodge an objection, in writing in respect of
the application concerned.

Any person proposing to submit comments or representations or lodge an objection

as contemplated must address such comments, representations or objections to both
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®)

)

(10)

the Municipality and the applicant concerned at their respective addresses specified
in the notices so contemplated.

The municipality may, if the proposed advertising sign will be visible from any
property used for residential purposes, require the applicant to notify the owner of
that property in writing of the application and obtain his or her written comments
on the proposed advertising sign.

An applicant must submit:

(@) the original newspaper cuttings showing the notices

(b) the date

(c) name of the newspapers in which notices have been published

(d) aphotograph indicating the first and last date of the notice display

(e) an affidavit confirming compliance with that subsection;

The applicant must furnish proof to the satisfaction of the municipality that he or
she has complied with the provisions of this section.

The municipality may, on its discretion, exempt an applicant from complying with
the above requirements on good cause shown.

Approval for amendment of already existing signs

()

@

©)

The Municipal Manager may, at their discretion and showing just cause, exempt
any application from any of the above requirements
The Municipal Manager may initiate an amendment to the application, in writing,
(@) To inform the applicant of shortcomings in the supplementary documents
(b) To request additional information to support an application
(c) To permit the applicant sufficient time, not exceeding 90 days, to correct any
identified contravention of applicable regulations
(d) If at any time after approval the applicant contravenes any regulation and is
found to have done so, the Municipal Manager may serve notice of
withdrawal of the approval
(e) If the applicant fails to respond within the stipulated time, the Municipal
Manager may withdraw the application and allow it to lapse without further
notice
The Municipal Manager may refuse to accept an application:
(&) If the application does not meet any or all the requirements stipulated in

paragraph 5 above
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(b) If the applicable legislation, regulations or supplementary information is not
complied with and/or submitted within 90 days from the date of receiving the

written request for such or the date determined by the Municipal Manager

Provisions for maintenance, upkeep, upgrade or re-erection of signs

)

@

©)

4)

All signs must:

(@) Where possible, be located at a height that discourages vandalism;

(b) Be inspected and serviced on a regular basis, Iand]

(c) Bemaintained in good repair, in a safe condition, and according to the highest
standards as regards quality of structures, posting and sign-writing;

The area surrounding the advertising sign must, at all times be maintained in a

clean, neat and safe condition;
The owner of any land or building on which the sign is displayed or erected, to
which a sign is attached, and the owner of any such signs shall be jointly and
severally responsible for the maintenance in a safe and proper condition and for the
cleaning and the painting of any such sign; unless such land, building or structure
is owned and/or controlled by the municipality;

Should the owner of the advertisement, structure, building or land wish to replace,
amend the wording or refurbish the already approved advertisement, such owner

must inform the municipality in writing of such |intention|;
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PART 3: PROVISIONS APPLICABLE TO ALL WHO MANAGE OR PRODUCE
OUTDOOR ADVERTISEMENTS
9. Amenity and Decency

(1) Nosignshall be detrimental to the environment or to the amenity of a human living

environment by reason of the size, shape, colour, texture and intensity of

illumination, quality of design or materials or for any other reason;

(2) No displayed sign shall be in its contents, objectionable, indecent or suggestive of

indecency or prejudicial to the morals; or

(3) No sign shall unreasonably obscure, partially or wholly, any sign of owned by

another person previously erected and legally displayed.

10. Safety

(1) No advertisement or advertising structure shall, in the opinion of the municipality:

@)
(b)

(©

Constitute a danger to any person or property;

Be placed or contain an element, which distracts the attention of drivers in a
manner likely to lead to unsafe driving conditions;

Be illuminated as to the extent that it causes discomfort, or inhibits the vision

of approaching pedestrians or drivers;

(2) In consideration of applications, care must be taken to ensure that no signs shall

(@) Be attached to a road traffic sign or signal (excluding street name signs and
suburban name signs),

(b) Be combined with a road traffic sign or signal (unless specifically provided
for in the South African Road Traffic Signs Manual),

(c) Obscure aroad traffic sign or signal, create confusion with a road traffic sign
or signal, interfere with the functioning of a road traffic sign or signal or
create a road safety hazard in the opinion of the roads authority;

(d) Resemble a formal road traffic sign in colour, shape or general appearance;

(3) No sign may be erected unless it complies with the following underlying safety
philosophy:

(@) It can be mistaken as a formal road traffic sign, compete with formal road

(b)

traffic signs for attention of motorist;
Reduces the visibility of road traffic signs, either traffic or pedestrians inside

the road reserves;
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(h)
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0)

(k)

It causes motorists to decelerate or execute any other unexpected driving
manoeuvre that may result in vehicular conflict.

Be closer than 25 (twenty-five) metres from a formal road traffic sign, if
located within the road reserve;

Obscure a pedestrian’s or driver’s view of pedestrians, the road or rail
vehicles and features of the road, railway or pavement such as junctions,
bends and changes in width;

Be placed in a manner that a pedestrian may walk into, fall over, or hit his/her
head against it or its supporting structures;

Be placed in such a manner on a pavement as to impede regular drivers
from manoeuvring their cars into or out of any adjacent property;

Project over a sidewalk or pedestrian circulation route; unless the clear height
of such a sign exceeds 2,4m, and for a cycle circulation road a clear height
of 3 (three) meters;

Obstruct any fire escape or the means of egress to fire escape or obstruct or
interfere with any window opening required for ventilation purposes; or
Exceed the minimum clearance with regard to overhead power lines.
(Permission must be obtained from the Directorate: Technical and
Infrastructure Services; before any advertising structure may be erected in a
power line servitude);

Contain any surfaces covered with the retro-reflective material and/or paint;

11. Size of signs and Conciseness of messages

)

Signs or advertisements positioned along roads and specifically targeting the road

user shall be concise and legible and shall comply with the following requirements:

@

(b)

©

No signs displaying a single advertisement or a message shall exceed 15
“bits” of information;

No combination signs or any other sign displaying more than 1(one)
advertisement message shall contain more than 6 “bits” of information per
enterprise, service or property or per individual advertisement of message
displayed on a combination sign.

Street numbers indicating specific premises shall have a maximum size of

150 mm and a maximum size of 350 mm.
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(d)

(©)

The minimum letter size to be used on advertising signs inside road reserves
shall be 80mm.

No message shall be spread across more than one sign or sign panel;

12. Design and construction

(1) Any sign approved by the municipality should be so designed and displayed such

that it complies with the provisions of the Directors: Technical and Infrastructure

Services, Public Safety, Roads and Transport, Community Development, and,

Planning and Human Settlements in that it:

@)
(b)

©

(d)

©

®

©)

(h)

Shall, be constructed, executed and finished in a neat and proper manner;
Shall not be detrimental to or have a negative aesthetic impact of the urban
design, streetscape or the character of the surrounding area by way of the
design of the structure or device;

Shall have a neat appearance, consist of durable materials in accordance with
the functions, nature and permanence of the advertisement, sign or structure
and material such as cloth, canvas, cardboard, paper of synthetic cardboard
should be used only when essential to the nature and function of a particular
sign;

Shall have a neat appearance in terms of the advertisement contents and sign
writing while untidy written messages should be avoided as far as possible;
Shall not deface building facades with electrical service provisions and other
accessories;

Shall be rigidly and securely attached, supported or anchored in a safe
manner and so that unwanted movement in any direction is prevented;

Shall be capable of effectively securing, supporting and maintaining not less
than twice its mass with the addition of any force to which the sign may be
subjected to, including wind pressure;

Shall wherever necessary in accordance with the nature of the sign and when
attached to brickwork, masonry or concrete, be securely embedded in such
brickwork, masonry or concrete or passing through the same and secured on
the opposite side;

Shall, when attached to conservation-worthy buildings be attached with the

necessary expert advice to prevent damage to such buildings;
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(3) Shall not be detrimental to the environment or to the amenity of the

neighbourhood by reason of size, intensity of illumination, quality of design

or materials or for any other reason;

(k)  Shall not constitute a danger to any person or property;

()  Shall not display any material which is indecent, suggestive of indecency,

prejudicial to public morals or objectionable, or

(m) Shall not obliterate any other signs;

(n) Shall not in the opinion of the eeunemunicipality, be unsightly or

detrimentally impact upon sound architectural design;

(0) Should not in any way impair the visibility of any road traffic sign or the

safety of a motorist;

(p) Shall in size, location and its alignment in relation to any existing sign on the

same building or erf, be compatible with the visual character of the area

surrounding it;

() Should be appropriate to the type of activity to which it pertains.

13. Areas of control

(1) The Municipal Manager must exercise due consideration for the following three
areas of control that are applied to the landscape types indicated below.

(2) A specific area of control must be applied to the whole landscape and/or a part of
such landscape.

(3) The area of control applied will reflect the degree of control that is required to be
applied to the landscape and such the sensitivity of that landscape that should be
considered.

Level of Description Identified areas
control

Areas of All natural and rural landscapes shall be defined protected areas,
E;Ac?r)](tirr;um as areas of maximum control with no other areas extensive agriculture,

of control allowed owing to the sensitivity to
visual disturbance. For example; natural/scenic,

some urban and rural landscapes;

scenic areas,
wilderness areas
intensive and
subsistence agriculture,
rural smallholdings
urban conservation
areas

passive recreation areas
golf courses
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architectural

cultural feature areas
high and middle
income residential
areas

gateways

visual zones along
urban freeways and
high-speed volume
arterials

accident prone areas
educational institutions

Areas of
Partial Control

Some urban landscapes may be defined in terms
of all three areas of control owing to the varying
nature and degree of sensitivity of the urban
landscape and to the considerable demand of

advertising in urban areas.

high, medium, low
density residential
areas

residential with offices
and commercial
encroachment

sports fields and
stadiums

urban smallholdings
high volume urban
areas

commercial ribbon
development
commercial enclaves
in residential areas
suburban shopping
centres and office
parks

Areas of
Minimum
Control

Other urban landscapes that have the following

characteristics

Central commercial
districts

Industrial areas or
parks

Entertainment districts
Transport nodes
Commercial enclaves
and

shopping centres in
lower income suburbs
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14. Type of Landscape

)

@

©)

4)

No outdoor advertisement shall be approved in terms of these By-Laws if it may,
in the opinion of the Unit: Integrated Environmental Management, cause harm to
human activity, environmental harmony or contravene any of all applicable
legislation including the Environmental Conservation Act

The proposed outdoor advertisement and/or signh must be compatible and sensitive
to the environmental character, landscape, surrounding amenities, neighbourhood
design and street-scape

Any person or advertiser or owner of an advertising structure, that is erected in
environmentally sensitive or protected areas, shall be guilty of an offence

Such signs, that are erected in areas contemplated in (3) above, shall be removed,
impounded and/or destroyed, and the costs thereof shall be for the account of the

owner of the advertisement

15. Responsibilities of contractors in the use of certain materials

)

Any advertiser or contractor:

(@) Shall not use water soluble adhesive, adhesive tape or similar materials to
display or secure any sign or advertisement elsewhere than on a billboard,
board or any structure provided for this purpose;

(b) Shall have all exposed metalwork of any sign painted or otherwise treated to
prevent corrosion and all timber dated to prevent decay; and

(c) Shall have measures taken to prevent the entry of water into and the
accumulation of water or moisture or in any sign or any part of the supporting

framework, brackets or other panels;

16. Placement or Positioning of Outdoor Advertising Signs

)

Any sign approved by the municipality:

(&) Shall not be positioned on a road island or median with the exception of street
name advertisements

(b)  Shall not be suspended across the road with the exception of signs permitted
on bridges across certain rural and urban roads other than freeways as well
as banners suspended across urban roads other than freeways and as part of

a street-scaping projects.
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4)

®)

(6)

U]

®)

)

Shall not be erected with or suspended above a road reserve or within the limited
use area outside the use road reserve boundary of freeways, with the following
exceptions which may be allowed within all road reserves:

(@) Sponsored road traffic projects

(b)  Service facility signs

(c) Tourism signs

(d) Vehicular advertising

Project boards that concern the road constructions may be allowed within all road
reserves.

Project boards that do not concern road construction may be allowed in the actual
development site only.

That with the consent of the municipality, the under-mentioned may be allowed
within all the open road reserves other than freeways:

(@) Large posters and advertisements on street furniture

(b) Banners and flags

(c) Suburban advertisements

(d) Projecting signs

(e) Verandas, balcony canopy and under awning signs,

(f)  Functional advertisements by public bodies.

Pavement posters and notices, street name advertisements as well as signs on
bridges, towers and pylons may be allowed within road reserves in areas of
minimum or partial control.

Neighbourhood Watch and similar CeunciMunicipality supported schemes signs
may be allowed within road reserves other than freeways in urban, rural and natural
environments.

Flat signs, projecting signs, veranda, balcony, canopy and under-awning signs may
be allowed within the limited use area along freeways if the main building that is
housing an enterprise is within 50 (fifty) metres from the road reserve boundary of
the freeway and if there is no other appropriate means of indicating that particular
enterprise facing another public road carrying through passing traffic.

Such signs contemplated in (8) above, shall not be permitted within a restricted
area at rural and urban street corners with the exception of the following sign types:
(@) Temporary window signs;

(b)  Street name advertisements;
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(10)

(c) Flatsigns,

(d) Projecting signs;

(e) Veranda, balcony, canopy and under-awnings;

(f)  Window signs;

(g) Signs incorporating into the fabric of a building.

Illuminated signs allowed within restricted areas at signalised street corners shall
have a clear height of at least 6 (six) metres if such a sign contained the colours

red, green or amber.

17. Electrical Installations

)

@

Adbvertising signs that require power cables and/or conduits for electricity supply
for illumination, backlights or other lighting, must receive approval of the
Municipal Manager

All installations that require electrification must comply with other applicable
regulations that may be determined by the Director: Technical and Infrastructure

Services

18. Illuminated and/or Digital Outdoor Advertising Signs

)

@

The creation, assembly and display of illuminated signs is permitted on condition
they comply with the following:
(@ The following maximum luminance levels per square metre are applicable

for all classes of advertisements where illumination is permitted:

Area Luminance
Less than 0,5m? 1000 candela / m?
0,5 m2 < 2m? 800 candela / m?
2 m2< 10m? 600 candela / m?
10 m2 or more 400 candela / m?

(b) The light source emanating from floodlights shall not be visible to traffic
travelling in either direction.

(c) Floodlights shall be positioned to ensure effective light distribution and
minimise light wastage.

In respect of urban freeways, irrespective of the area control, the under mentioned

signs may not be illuminated in any way unless overhead lighting lights the

25



©)

4)
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(6)

freeway; over the full distance within which the advertising signs use is visible
from the freeway:

(@  Super billboards

(b) Custom made billboards

(c) Large billboards

(d) Small billboards and tower structures

(e) Sub-urban advertisements

(f)  Temporary advertisements

(9) Product replicas and 3 (three) dimensional signs

(h) Flatsigns

(i)  Roofsigns

(i)  Signs painted on walls and roofs

(k)  Signs incorporated in the fabric of a building

(I)  Signs on towers, bridges and pylons

(m) Advertisements on construction site boundary walls and fences

(n)  Aerial signs

(0) Trailer advertising.

Approved illuminated signs shall be wired and constructed in accordance with and
subject to the provisions of the Municipal electricity supply by-laws,

The illuminated advertising sign shall not be connected to any electricity supply
without the prior written permission of the relevant electricity supply authority.
Such proof of permission shall be submitted if requested;

The illuminated advertising sign shall be provided with an external switch in an
accessible position and if needed as directed by the Chief Emergency Services, and
at a height of at least three metres from the ground whereby the electricity supply
to the sign may be switched off

An electronic advertisement may not inhibit the view of or cause discomfort to a

driver or pedestrian or be in the direct line of sight of a traffic light.
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PART 4: EXEMPTIONS, EXCLUSIONS AND WITHDRAWALS

19. Signs within road reserves (including site boundary signage) shall be restricted to the

absolute minimum to prevent adverting clutter and information overload with the

immediate road environment.

The following shall be applied in this regard:

(1) Masses of smaller signs which may compete with road signs and signals should be

avoided by allowing a limited number of acceptable signs of larger proportions

instead.

(2) If the display of any advertisement or sign within a road reserve, is not in the general

interest of the public, traffic safety principles will dictate whether such as sign can

be allowed or not.

20. Positioning of Advertising Signs: Exemptions and Prohibited Placements

)

@

©)

4)

®)

(6)

No advertisement shall be positioned on a road island or median with the exception
of street name advertisements, or

No advertisement shall be suspended across the road with the exception of signs
permitted on bridges across certain rural and urban roads other than freeways as
well as banners suspended across urban roads other than freeways and as part of a
street-scaping projects.

No advertisement shall be erected with or suspended above a road reserve or within
the limited use area outside the use road reserve boundary of freeways, with the
following exceptions which may be allowed within all road reserves:

(@) Sponsored road traffic projects

(b)  Service facility signs

(c) Tourism signs

(d) Vehicular advertising

Project boards that concern the road constructions may be allowed within all road
reserves.

Project board that do not concern road construction may be allowed in the actual
development site only.

That with the consent of the municipality, the under-mentioned may be allowed
within all the open road reserves other than freeways:

(a) Large posters and advertisements on street furniture

27



U]

®)

)

(10)

(b) Banners and flags

(c) Suburban advertisements

(d) Projecting signs

(e) Verandas, balcony canopy and under awning signs,

(f)  Functional advertisements by public bodies.

Pavement posters and notices, street name advertisements as well as signs on
bridges, towers and pylons may be allowed within road reserves are better than
freeways but only in areas of minimum or partial control.

Neighbourhood Watch and similar CeunciMunicipality supported schemes signs
may be allowed within road reserves other than freeways in urban, rural and natural
environments.

Flat signs, projecting signs, veranda, balcony, canopy and under-awning signs may
be allowed within the limited use area along freeways if the main building that is
housing an enterprise is within 50 (fifty) metres from the road reserve boundary of
the freeway and if there is no other appropriate means of indicating that particular
enterprise facing another public road carrying through passing traffic. Shall not be
permitted within a restricted area at rural and urban street corners with the
exception of the following sign types:

(@) Temporary window signs;

(b)  Street name advertisements;

(c) Flatsigns,

(d) Projecting signs;

(e) Veranda, balcony, canopy and under-awnings;

() Window signs;

(g) Signs incorporating into the fabric of a building.

Illuminated signs allowed within restricted areas at signalised street corners shall
have a clear height of at least 6 (six) metres if such a sign contained the colours

red, green or amber.

21. Damage to municipal property, public infrastructure installations and flora

)

@

No person shall, during the process of erecting or removing any sign, advertisement
structure or device, cause damage to any tree, electrical standard or service or other
public installation or property.

No damage shall be done to any tree, electrical post or any municipal property, and
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{3} Any person who causes such damage or causes such damaged to be done shall be

guilty of an offence and shall be liable to prosecution te-a-fine-as-contemplatedin
ScheduleC

(4) Such a person shall also be responsible for the repair at his expense and to the

satisfaction of the CouncHMunicipality.

22. Exempt Advertisements and Outdoor Signs

(1) The following signs are exempt from the provisions of this policy:

@)

(b)

(©
(d)
©
®
@)
(h)

0]

Any sign displayed inside a sports stadium, which is not visible from outside
the stadium;

Any sign which is displayed inside a building at a distance of more than 1
(one) metre from any window or other external opening through which it may
be seen from outside the building and which is not aimed primarily at
attracting the attention of the road user;

Any national flag hoisted on a suitable flag pole as long as nothing is added
to the design of the flag and no advertising material is added to the flagpole;
A sign which is displayed by the municipality and any other government
department;

Any sign displayed on an approved advertising hoarding, which complies
with other relevant requirements of this policy; and

Any banner or flag carried through the streets as part of a procession.

Any sign displayed in an arcade and is not visible from the street.

A price ticket smaller than 0.01 square metre on an item displayed in a shop
window.

Any handheld leaflets which are distributed on private land or in private
parking lots.

23. Prohibited Outdoor Advertising Signs

(1) The following signs are prohibited by these By-Laws:

@

(b)

Any sign type not covered by these By-Laws and other applicable
regulations, shall be regarded as an illegal sign unless specific consent of the
municipality has been obtained.

No person shall erect or display any the following signs or cause or allow any

such sign to be erected or displayed or such action to be carried out:
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(d)
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(h)
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0)

(k)
0]

(m)

(n)

(0)

)
(@

Any sign painted on, attached to, or fixed between the columns or posts of a
veranda;

Any sign which will obscure a road traffic sign or signal, or which may be
mistaken for a cause of confusion with or interfere with the functioning of
the road traffic sign or signal;

Any sign, which will obstruct any window or opening provided for the
ventilation of any building or which obstructs any stairway or doorway or
other means of exit from a building or which will prevent the movement or
persons from one part of a roof to another part thereof;

Any animated or flashing sign, the frequency or the animations or flashes or
other intermittent alterations of which disturbs the residents or occupants of
any building or is a source of nuisance to the public;

Any illuminated sign, the illumination of which disturbs the residents or
occupants of any building, or is a source of nuisance to the public;

Any swinging sign, which is not rigidly and permanently fixed;

Any sign displayed on land not in accordance with the relevant zoning or
approved consent use as per the applicable Land Use Management Scheme;
Any advertisement or sign other than an exempted signed, for which neither
a permit not approval has been obtained;

Any sign painted on a boundary wall or fence in residential and rural area;
Any advertising sign, which, in the opinion of the municipality, is suggestive
of anything indecent or may prejudice the public morals;

Any sign, which relates to a business, which is conducted on an erf, or land,
which is not zoned for that specific purpose;

Any advertisement, which relates to cigarettes or other tobacco products on
CeuneHMunicipality property;

Any poster pasted onto supporting columns, walls, pillars or any poster
pasted otherwise than on a hoarding legally erected for accommodating such
poster;

The distribution of pamphlets at road intersections;

Any permanent sign of which the maximum display period has expired;
Advertisements that cannot be classified in full into one of the recognised

advertising classes;

30



©)

(®)

Any advertisement inside a road reserve, which contains or does not contain
retro-reflective material unless approval has been obtained.

Any suspended sign which is fixed across a street, except at locations in
which the Municipality has approved such locations.

(u) Distribution of handheld leaflets or any type of pamphlet on a public road,

from a public area or at a road intersection.

PART 5: REGULATORY PROVISIONS AND ENFORCEMENT PROCEDURES

24. Access to business premises

The municipality reserves the right to access business premises for the purposes of

Rremoval of permanent advertisements.

(1) When there is displayed a permanent advertisement—

@
()

for which no approval was granted under section 4; or

which is displayed in contravention of this By-law, the_municipality
Counell may, by notice in writing, direct the person having possession or
control of the advertisement to remove it or to effect such alterations as
may be prescribed in the notice, and to effect such removal or alteration
within such period (which shall be not less than fourteen days as from

the date on which the notice was given) as may be specified in the notice.

(2) If a person to whom a notice has been given in terms of subsection (1) fails to

@)

comply with a direction contained in that notice within the period therein

specified, the CouneH-municipality may, at any time after the expiryatien of that

period, through the agency of any person authorised thereto by the

CeuneHmunicipality, enter upon the land upon which the advertisement to

which the notice relates and remove the advertisement or effect the alterations

prescribed in the notice.

The CouncHMunicipality may recover the expenses which it incurred by any

action taken under subsection (2) from any person to whom the notice in question

was given.
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25. Inspections

(1) The Municipality/ delegated officials have the power to inspect any advertising

sign in the area of jurisdiction of the municipality in terms of applicable regulations

and, subject to the following conditions;

@)

(b)

(©

26. Offences

That the implementation and enforcement of the by-law and applicable
regulations may be carried out at all times during the week including
Saturday, Sundays or any public holidays

The delegated official must, before the commencement of, or during an
inspection, of an advertising sign or the owner of the property on which the
advertising sign concerned has been erected or displayed; produce a written
confirmation of his or her appointment as an authorised official empowered
to carry our inspections for the purposes of this by-law

The official carrying out an inspection in terms of these By-Laws, must
conduct himself or herself with strict regard to decency and orderliness and
with due regard to any person’s rights contained in the Bill of Rights set out
in Chapter 2 of the Constitution of the Republic of South Africa, 1996 (Act
No. 108 of 1996)

An Offense is a legal term used to refer to conducts that violate and are punishable under

criminal law. Below is a list of conducts that are regarded to as offenses in terms of this By-

law.

(1) Any person who displays or causes or permits to be displayed or distributes an

advertisement, directional sign, election material or banner in a street or other

public place without having obtained permission thereto

(@ Any

person who after obtaining the necessary permission regarding an

advertisement, election material or directional sign, fails to meet the provisions of

this by-law or otherwise contravenes any provisions thereof; shall be guilty of an

offence

(3) Any person who places or causes to be placed a circular, handbill, or any other

advertisement on a directional sign in a public street or place commits an offence.
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4)
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(6)
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Any person who places or causes to be placed, an advertising sign or structure on
areas deemed to be environmentally sensitive or protected, shall be guilty of an
offence

On prosecution in terms of all applicable By-Laws, any person who displayed or
caused to be distributed or permitted to be displayed or distributed an
advertisement, election material or directional signs in any street or public place,
shall be deemed to be the exhibitor or distributor thereof while it is thus displayed
or distributed

Any person who fails to remove histhertheir displayed advertisement, displayed
directional sign, advertisement of election material within the prescribed time,
shall be liable to pay the prescribed penalties in terms of section 30 of this by-
law.

.The Municipality may without giving any notice thereof to any person, company
or_advertiser, remove or destroy any advertisesment which is displayed without
previously obtained permission from the Municipality and will be liable to a
penalty

A

27. Serving of Notices

)

Any notice that is required to be served, delivered or given in terms of, or for the

purposes of, this by-law, must be served in any of the following ways:

(@) By handing a copy of the notice to the person concerned;

(b) By leaving a copy of the notice at the person’s place of residence, business
or employment with any other person who is apparently at least 16 years
old and in charge of the premises at the time;

(c) By transmitting messages by means of a cellular device or an electronic
mail address provided.

(d) By handing a copy of the notice to any representative authorised in writing
to accept service on behalf of the person;

(e) If the person has chosen an address for service, by handing a copy of the
notice to a person who is apparently at least 16 years old at that address;

(f) By sending a copy of the notice by registered or certified post to the last

known address of the person concerned, and, unless the contrary is proved, it
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@

(©)

(h)

is deemed that service was performed on the seventh day following the day
on which the document was posted;

If the person is a company or other body corporate, by serving a copy of the
notice on an employee of the company of body corporate at its registered
office or its principal place of business within the Republic, or its main place
of business in the area of jurisdiction of the municipality, or if there is no
employee willing to accept the service by affixing a copy of the notice to the
main door of the office or place of business; or

If the person is a partnership, firm or voluntary association, by serving a copy
of the notice on a person who at the time of service is apparently in charge of
the premises and gpparently at least 16 years of age, at the place of business
of such partnership, firm or association or if such partnership, firm or
association has no place of business, by serving a copy of the notice on a
partner, the owner of the firm or the chairman or secretary of the managing
or other controlling body of such association, as the case may be.

Notices may be served in regard to the following conditions;

@)

(b)

©

(d)

If the advertisement does not comply with these By-Laws; or does not
conform to the initial approved application;

If the advertisement will be, in its contents, objectionable, indecent, or
suggestive of indecency or prejudicial to the public morals;

If it has become necessary to implement traffic signage or traffic control
measures that will be in competition with the advertisement, or where the
removal of the advertisement is necessitated by road improvements;

If it becomes clear that approval of an application is invalidated as a result of

a misrepresentation by the applicant or oversight by a municipality official

28. Amendments, Withdrawals and/or Termination of approval/s

)

The Municipality may refuse, withdraw, amend or terminate any approval or

impose further conditions in respect of such approval at any time if in the opinion

of the Municipality:

@)

It will be or becomes detrimental to the environment or the amenity of the
neighbourhood by reason of size, intensity of illumination, quality design or

material or for any other reason,
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(b) It will constitute or becomes a danger to any person or property;
(c) Ifthesignisin a state of disrepair or does not comply with this Policy;
(d) It will obliterate other signs, natural features, architectural features or visual

lines of civic or historic interest

29. Removal and storage of all categories of Outdoor Advertising Signs

)

@

©)

4)

®)

(6)

U]

®)

The municipality may, in terms of these By-Laws, remove, impound and/or destroy
offending outdoor advertisement

If, in the opinion of the municipality, any sign is in a dangerous or unsafe condition
or has been allowed to fall into a state of disrepair or interferes with the functioning
of any road traffic sign, the Municipal Manager may serve a notice on the owner;
requiring him at his own cost, to remove the sign or do other work specified in the
notice within a period so specified.

The municipality may, if in its opinion an emergency exists; instead of serving
notice or if such notice has not been complied with within the period specified
therein, carry out the removal of a sign or do other work which it may deem
necessary and may recover the costs thereof from the owners, jointly and severally.
If any sign or advertising board is displayed so that it is, in the opinion of the
municipality, detrimental to the environment or to the amenities of the
neighbourhood, or otherwise in contravention of the by-laws, the municipality may
serve a notice on or may instruct the owner of the sign or advertising hoarding to
remove such sign or advertising board or carry out such alteration thereto or do
such other work as may be specified by the relevant official of the municipality
within a specified time.

If a person fails to comply with a request as stated in the preceding paragraph the
municipality may remove such sign or advertising board.

Temporary advertising signs that have been approved for a limited period must be
removed within 3 (three) days after the approval has lapsed. In the case of trailer
advertisements, the trailer must be removed on the last day of the approval period.
The municipality shall, in removing a sign or board, not be required to compensate
any person in respect of such sign or advertising hoarding, in any way for loss or
damage resulting from its removal.

Notwithstanding the above stated provisions, the municipality itself shall, without

serving notice, carry out the removal of such a sign or advertising board.
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9)

The municipality shall destroy such signs that were removed in terms of this
section, within 3 (three) weeks after such removal, should the owner of such a sign

fail to claim such a sign or pay the poundage fee as stated.

30. Costs of removal and storage of offending signs

(1)  Municipality shall charge a fee for the following prescribed tariffs for such signs that

were removed in terms of this section as determined by SeureitMunicipality and as stated in

the by-laws.

a) Inspection fee

b) Removal fee

c) Storage fee

)

@

©)

4)

®)

(6)

U]

®)

Municipality shall charge an impounding fee for such signs that were removed in
term of this section as determined by CeunciMunicipality and as stated in the by-
laws.

The actual expense and/or costs incurred by the municipality during the removal
of the signs in terms of these By-Laws shall be payable by the owner of such signs
to the municipality.

An impoundment fee shall be payable to the municipality per sign and per working

day (Monday to Friday) or part of the week.

Any cost incurred by the municipality in removing an offending sign or advertising
board, or in doing alterations or other works in terms of this policy will be
recovered from the owner and if a deposit has been paid in respect of such a sign
or board, the costs of may be deducted from the deposit.

The cost incurred by the municipality for the removal and storage of an advertising
sign, other than a poster, and other costs incurred may be recovered from the owner
of that advertising sign or any other person whose name or activity is displayed on
that advertising sign.

If an advertising sign has been removed, the Municipal Manager must, in writing
give notice to the owner of that sign, if his or her address can be ascertained, of
such removal and that he or she may claim the advertising sign concerned.

Any advertising sign which has been removed and stored in terms of these By-laws
may be released to its owner subject to payment of a prescribed fee.

Any advertising sign removed and not claimed within 30 days may be disposed of
by the municipality
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(9) The municipality shall be indemnified against any claim for loss or damage of any
advertising sign in the removal thereof.

31. Penalties

(1) The following acts or omissions constitute an offence:

(@ Any person or advertiser who contravenes or fails to comply with any
provision of the applicable By-Laws;

(b) Any person or advertiser who refuses or fails to comply with any notice
served on him or her in terms of or for the purposes of these By-laws;

(c) Any person or advertiser who fails to comply with the terms or conditions of
any approval issued in terms of these By-laws;

(d) Any person or advertiser who obstructs, hinders or interferes with an
authorised official or other official of the municipality acting under power
delegated to him or her, in the exercise of any power or the performance of
any duty under these By-laws;

(e) Any person or advertiser who fails or refuses to furnish to an authorised
official or other official of the municipality acting under power delegated to
him or her, with any documentation or information required for the purposes
of these By-laws or furnishes a false or misleading document or false or
misleading information;

(f)  Any person or advertiser who fails or refuses to comply with any instruction
given in terms of or for the purposes of these By-laws; or

(9) Any person or advertiser who pretends to be an authorised official or other
official of the CeuncHMunicipality acting under power delegated to him or
her,

(2) Any person who is guilty of the actions contemplated in terms of section (1) above
shall be;

(@) liable of conviction to a fine or in default of payment to imprisonment for a
period not exceeding 12 months;

(b) in the case of a continuing offence, to a further fine that may be determined
by the Municipal Manager, or in default of payment to imprisonment not
exceeding one day, for every day during the continuance of such offence after

a written notice has been served on him or her by the CeuncitMunicipality or
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the Municipal Manager or authorised official requiring the discontinuation of
such offence.

(c) Shall be subjected to a fine and forfeit his or her deposit

32. Appeal and Complaints Procedures

(1) Any person may submit an appeal in writing, to the Municipal Manager of the
Municipality against a disapproval of an application in terms of these By-Laws by
an official of the Municipality within 30 (thirty) days of receipt of such a decision;

(2) Such appeals shall be made by lodging a notice setting out the nature and the
grounds of appeal within the period contemplated in subsection (1) above, with the
Municipal Manager of the Municipality;

(3) The Municipal Manager referred to above, or his/her delegated official, shall hear
the appeal including any oral or written submission of either party, and inform the
applicant of its decision, which shall be final, and the reasons therefore.

(4) Any complaints from the public, excluding the applicant entitled to the appeal
procedures in section (1) above, regarding these By-Laws, may be directed to:

The Municipal Manager,
Rustenburg Local Municipality;
PO Box 16, Rustenburg, 0300,
and/or hand delivered to:
The Municipal Manager,
Rustenburg Local Municipality, Missionary Mpheni House
Corner Beyers Naude and Nelson Mandela Drives,
Rustenburg;

(5) The Municipal Manager shall furnish a reply in writing to the complainant within

30 (thirty) days of the receipt of the complaint.

33. Conflict Resolution Processes
(1) When there is a conflict lodged against any provision of this by-law, the
municipality will apply section 36 of the Constitution of the Republic of South

Africa, Act 1996 (Act 108 of 1996).

34. Transitional Arrangements
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(1) Any advertisement that was erected or displayed on or before the date of
commencement of this by-law, that is prohibited by the by-law, and is not an
advertisement for which the municipality may grant approval, must be removed
within 90 (ninety) days of such date of commencement;

(2) Where an advertisement has been erected or displayed on the date of
commencement of the by-law, which, in terms of the by-law, may not be so erected
or displayed without approval of the municipality or another authority, the owner
of the advertisement must apply to the municipality or the other authority, as the
case may be, for such approval, within 90 (ninety) days of such date of
commencement, failing which the advertisements must be removed forthwith.

(3) No such application may be made in respect of an advertisement contemplated in
these By-Laws;

(@) Ifapproval for an advertisement contemplated in terms of these By-Laws has
been refused, the owners must remove it within 30 (thirty) days of receipt of
notification of such refusal.

(b) Where such a notification has been posted by registered post, the owner will
be deemed to have received it 8 (eight) days after posting thereof;

(c) Allapproved signs already in existence on the publication of this by-law shall
within a period of 1 (one) year after such promulgation, be removed or
corrected to comply with these By-Laws

(4) The SeuncHMunicipality shall, not less than 1 (one) month before promulgating,
cause a draft of the regulation to be communicated to the local community and to
be made public in terms of sections 21 and 21A of the Local Government:
Municipal Systems Act, 2000 [Act No. 32 of 2000], together with a notice
declaring the intention of the CeuneMunicipality to issue such a regulation and
inviting comments or representations;

(5) If the CeuncHMunicipality decides to alter the draft regulation as a result of
comments or representations received pursuant to such invitation, then it shall not
be necessary to communicate and make public the alteration before the amended

draft is promulgated as a regulation.

35. Repeal of By-Laws
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Any by-laws promulgated by the CeuneilMunicipality or any of the disestablished
municipalities now incorporated in the municipality, pertaining to any matter regulated in these
By-Laws, shall be repealed from the date of promulgation of this By-Law.

36. Short Title

This By-Law shall be called the Rustenburg Outdoor Advertising By-laws, 2019 and takes
effect on a date determined by the CeunciMunicipality by proclamation in the Provincial
Gazette.
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SCHEDULE A: APPLICATION FORM

y- RUSTENBURG LOCAL MUNICIPALITY
~ APPLICATION FOR AN OUTDOOR ADVERTISING SIGN
1§

Enquiries: Local Economic Development

EMAIL: led@rustenburg.gov.za Tel: 014 590 3973/3528

The Rustenburg Local Municipality Outdoor Advertising By-Laws, as promulgated by the North West Provincial
Government, regulates all matters relating to outdoor advertisements. It is in the interest of every advertiser to become

conversant with the contents of the regulations referred to, before completing the application.

DETAILS OF APPLICANT

FULL NAME(S)/COMPANY.....cuuvuriuriuniuseeseasseseesensesseeseeseesessessesssessessessessesses sessessssst sesessessessessessessessnssnesnesnssssnesssnesasas

POSTAL ADDRESS ...ttt sttt s b s b a8 s 08 4 s 08 4 s bt e bbb Sh e bbb bbb sebea seb s sebea srat it es

TEL NO: (cevvvee)eeereeeeeeeseeseesess s seeeneneneeeneneees [T NLo X (VTN FS T (O TN
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mailto:led@rustenburg.gov.za

OWNERS CONSENT

FULL INAMES .ottt s sa b b ca s b s a8 s s S04 sS4t SRt s h b SR b b e R R seb R e bR seb s ses et eh st e bt s

IDENTITY NUMBER ..ottt b s s s s b s h bt sh b SR h b R b e s s seR s bbbt et ens

SIGNATURE ..ottt s s s s s s s DATE...oiiiticrc s e

DETAILS OF THE PROPERTY

ERF NO: .o PORTION: ..ot TOWNSHIP/SUBURB: ....cuverercvreimeescesenreneennensensenseesenees
STREET NAME: ..ottt s s s s s s s sb s e NO: e
ZONINGE ..ttt et bbb s e b b2 08 8 he S8R 82 S8R R SRS h e SR b Sh b bbb b bR R b ere s

DESCRIPTION OF THE PROPOSED OUTDOOR ADVERTISING SIGN/HOARDING

Type of Sign (please mark relevant block) And SPECIFY THE SCHEDULE APPLIED FOR:

Class 1: Small, Medium & Large | Class 2: Signs on Building | Class 3: On Premises & | Class 4: Pedestrian
Billboards Structures Miscellaneous Signs Environments &
Street-scape
Class 5: Tourism & Travellers Class 6: Mobile Signs Class 7: Temporary | Class 8: Other (Specify)
Advertising

Single sided Double sided Triple sided

Non-illuminated Internal illuminated Externally illuminated

On premises/Locality Bound 3 Party On Premise

Other (Please Specify)

Illuminated Stationary: Flashing:

Signs:

Fluorescent Tubes — Low Voltage

Dimensions: Height: ‘ ‘ Length: ‘ ’ Width: ’
Sign Area: m?

Colours :
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Material: SABS Approved: ‘Yes: ‘ ‘No: ‘ ‘

Coloured Photo or a Coloured Sketch of the Sign:

Duration of Application ( Please mark relevant block)

Permanent : Temporary: If Temporary Indicate the Number of Months /Weeks:

Site plan (please specify the position of the relevant sign and the street Names):

DECLARATION
| Accept that the advertisement, if approved, shall comply with specifications as laid out in the Rustenburg Local

Municipality Outdoor Advertising By-Law.

Applicant’s signature Date
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FOR OFFICE USE ONLY

Reference Number: Date:

FFes paid: Yes: Amount: R CouneitMunicipality Receipt Number:
Approved: Yes: No:

Remarks

Official Stamp:

NAME: RLM OFFICIAL SIGNATURE
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Application requirements (please mark relevant Block with X)

(8)  Applications for approval of outdoor advertisements, must be submitted in the prescribed
form, completed and signed by the owner of the advertisement or by the owner of the property

in which the advertisement will be displayed;

(9)  All applications must contain the following supplements:

(e)  An approved form, with a written consent of the owner of the advertisement, or an

authorised agent of the building or property on which the advertisement will be erected

(f) A copy of the title deed of the property

(g) A zoning certificate of the property

(h)  Proof of compliance with other applicable National Legislation and other applicable

Municipal By-Laws;

(10) A prescribed fee as determined in Schedule C of these By-Laws

(11) The area in which the advertisement will be erected, including

(f) The locality of the area

(g) The position of the advertisement
(h) The street and group of buildings adjacent to the position of the advertisement
(i) Indicate the distance from the street, servitudes, road reserves and position of

property boundaries bordering the advertisement

(4) Indicate the distance of the proposed sign in relation to other advertisements that

have already been erected in the vicinity

(12) The designs, colours and dimensions of the advertisement that include;

(d) Artistic impressions of the advertisements

(e) Details of measurements of the advertisement
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(f) Diagram of the building or property indicating the position of the advertisement

(13) An Environmental Impact Assessment (EIA) in terms of the Environmental Conservation Act,

for advertising signs that exceed 4.5m?

(14) Any other information which the Municipal Manager deems necessary shall be submitted in

writing

APPROVED: ‘ ‘ NOT APPROVED: ‘ ‘ SIGNATURE:
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SCHEDULE B: CLASSES (TYPES) OF SIGNS AND DISPLAY PROCEDURES

CLASS 1: BILLBOARDS

This class consists of free-standing advertising structures which have a very high visual and
traffic safety impact owing to their sheer size and proximity to higher order roads. Artistically
designed billboard structures may make a more positive contribution to the visual environment.
The main function of this class is to advertise non-locality-bound products, activities and

services.

Examples:

Gantry billboards
Large billboards
Medium billboards
Small billboards

CLASS 2: SIGNS ON BUILDINGS AND STRUCTURES

Signs in this class are attached to or painted on buildings which are used or partly used for
commercial, office, industrial or entertainment purposes with only one or two possible
exceptions. Also included in this class are signs attached to larger structures not primarily
erected for displaying advertisements such as pylons, towers and bridges. The aesthetic and

traffic safety impact of these signs vary from high to relatively low.

Examples:
Sky signs; Roof signs; Wall signs; Signs and Murals painted on walls and roofs; Signs
incorporated in the fabric of the building; Projecting signs; Veranda, Balcony and Under

Awning signs; Advertisements on Towers, Bridges and Pylons
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CLASS 3: SIGNS ON PREMISES AND MISCELLANEOUS SIGNS

Signs in this class consist mainly of free-standing, locality-bound, on-premises signs and
advertising structures directly linked to enterprises, residential functions or community
services in the urban, rural and natural environments. Closely associated with these free-
standing signs is a variety of locality bound signs which may be attached to non-advertising
structures such as boundary walls, fences and entrance gates; residential and community-
oriented buildings.

Most signs in Class 3 are relatively small in size with combination or stack sign structures at
shopping centres and industrial estates the only exception in this regard. The main impact of
signs in this class can be attributed to unattractive structures and a tendency to proliferate and
to encroach on the road.

On-Premises Business signs in Urban Areas
Miscellaneous Signs for Urban Residential Oriented Land Use and Community Services
Signs for Agricultural and Related Land Use in Rural and Natural Areas

CLASS 4: SIGNS FOR PEDESTRIAN ENVIRONMENTS AND STREET-SCAPING

Signs in this class are limited exclusively to pedestrian environments with only a few
exceptions. Due to a more intimate advertising environment and the involvement of street and
advertising furniture this class lends itself to artistic expression and an enhancement of local

character or sense of place.
Examples:

Street furniture and large posters

Forecourt signs
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CLASS 5: SIGNS FOR THE TOURIST AND TRAVELLER

This class includes a variety of signs aimed at the tourist and traveller — from signs at filling
stations to information panels at tourist attractions. Apart from providing valuable information
to the tourist and traveller some of these signs may also contribute to local character if treated
correctly. Signs in this class differ in size and impact from huge stack signs identifying roadside
service areas to small advertisements on petrol pumps or identification signs indicating the

name of tourist attractions.

Examples:

Service facility signs
Road Traffic Project signs
Tourism Information signs

Gateway signs

CLASS 6: MOBILE SIGNS

This class contains signs attached to vehicles on land, water and in the air. Also included are
signs carried by pedestrians for the purpose of advertising. It may be assumed that mobile signs
will be concentrated mainly in urban areas but being mobile they may also appear in other
landscape types. The aesthetic impact of mobile signs may vary from high to low. Owing to
their highly mobile nature these signs may be very difficult to control and may have a relatively
high impact on traffic safety. Although certain mobile signs lend themselves to artistic
expression these signs have a low necessity value in general, seen from a non-advertising or

practical point of view.

Examples:

Vehicular Advertising

Advertising Trailers & Self-Propelled Advertising Vehicles
Aerial signs

‘Walking” Sandwich Boards & Other Portable Notices
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CLASS 7: TEMPORARY SIGNS

This class permits a wide variety of signs and advertisements of which temporariness can be
seen as a dominant characteristic. For the purpose of this classification ‘temporariness’ is
defined by means of the following criteria;

1) Duration of continuous ‘display’ of advertising structure: Most sign types in this class are
classified as temporary in terms of the relatively short uninterrupted time period during
which advertising structures are allowed on specific sites irrespective of the fact that
advertising contents displayed on such structures may be changed during these periods. The
following two display periods are used as a benchmark for permanence:

a) A period of 5 years
b) The lifespan of an enterprise to which a sign is referring.

The temporary nature of signs classified according to this criterion may vary from
e Construction Site Advertisements which are limited to the construction period of
specific building projects, to

e Show House Signs which are limited to show days/weekends.

Temporariness in relation to related signs: Although signs such as temporary window signs
(indicating a promotion, ‘sale’, etc.) may actually be affixed to a permanent structure such as
a shop window, they are still seen as temporary in relation to similar signs (name and nature of
shop, etc.) on the same window or other structural elements of the building — both in terms of
the display period or material used for the sign.

Due to a large variation in the nature of signs in this class both the visual and traffic safety
impacts of these signs also tend to differ to a large extent. In certain cases, signs which may
also be seen as temporary in nature, such as aerial signs, have been classified under another
sign class due to a more dominant characteristic such as mobility.
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Examples:

Construction Site Advertisements; Project Boards; Signs for Sporting Events, Festivals &
Exhibitions; Estate Agents’ Boards; Auction Signs; Lamppost Advertising; Handbills, Leaflets
and Pamphlets; Temporary Window Signs

CLASS 8: OTHER SIGNS
This sign class makes provision for signs which cannot be classified under any of the other

main sign classes.

Examples:

Security Signs

Public service and other information signs

Electoral posters

Election material shall be erected in accordance with the provisions of the applicable
legislation that rules and regulates elections

Electoral posters should not be subject to a specific levy

Deposit should be determined for these electoral post

If the electoral posters are not removed by political parties within 14 days from the date of

elections, such deposit should not be refunded

52



SCHEDULE C: FEES, TARIFFS AND FINES

These will be contained in the Municipal Tariffs Book, reviewed annually
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SCHEDULE D: COMPOSITION OF THE BUSINESS REGULATIONS
COMMITTEE

The Municipal Manager shall, in terms of section 3 of this By-Law, establish a Business
Regulations Committee and appoint a Chair. The Committee shall be responsible for the
implementation of these By-Laws. Members of this Committee shall be representatives of
Directorates in the Municipality who hold authority to implement policies, by-laws and all

other regulations that fall within their respective functional areas.

1. Office of the Municipal Manager

Unit: Legal and Valuations

2. Directorate: Local Economic Development — Delegated Chair
Enterprise Development

Policy and Research

Rural Development

3. Directorate: Public Safety

Law Enforcement and Security

Licensing and Testing

4. Directorate: Community Development
Integrated Environment Management

5. Directorate: Technical and Infrastructure Services
Water

Sanitation

Electrical

6. Directorate: Roads and Transport

Roads and Storm water

7. Directorate: Planning and Human Settlements
Development Planning

8. Budget and Treasury Office

Revenue

Billing
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